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Consideré

ÅThe studios and networks treated Netflix as a minor player 
when it mailed DVDs, not seeing that the move to online 
streaming would turn it into a formidable competitor. 

ÅUniversities see no threat from online courses. But over time 
students and parents may wonder why they should pay for 
sports facilities they donõt use. 

ÅEmployers start to ask potential employees what they can do 
rather than where they went to school. 

éAnd maybe the whole structure of higher education shifts.



AGENDA

ÅForce 1 : Competitive Consumption

ÅForce 2 : New School Models

ÅForce 3 : Higher Ed Reimagined

ÅForce 4 : The Competitive Gig Workforce

ÅThe Wildcard : A New Administration in Washington, DC

ÅA New Way to Think about Strategy
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